SHARE OF MORE PROFITABLE OHT: TO RISE: RPG GROUP VC ANANT GOENKA

With Camso in its Fold, Ceat
Expects Margins to Increase

Shally Seth Mohile

Mumbai: Ceat’s acquisition of
Michelin's off-highway tyre (OHT)
brand Camso will help the RPG
Group company boost margins by
raising the share of these more-
profitable tyres in the overall mix
to 25-30% from the current 15%,
Anant Goenka, vice-chairman,
RPGGrouptold ET.

Ceat signed a definitive agree-
ment with the French tyre maker
for acquiring the Camso brand for
$225 million, the company said ina
statement on Friday. OHT includes
agriculture tyres, harvester tyres,
power sports tracks and material
handlingtyres. -

“The acquisition will be margin-
accretive for us. The margins of
this business are higher than the
Ceat margins,” said Goenka. Mar-
ginsin OHT category arefairly hig-
h—at 15-20% compared to 12% for

regular tyres, especially those that
are operating or have the manufac-
turing in South Asia, he said.

With Camso in its fold, Ceat,
which caterstotheagricultureseg-
ment and competes with Balkrish-
na Industries, will also be able to
sell agri tyres under the Camso
brand. The latter doesn’t have a

“A larger share coming out of the
off-highway segment itself will gi-
ve a lot of margin uptick to the ove-
rall business,” he said, without gi-
vinga timeframe.

The global OHT market is projec-
ted to grow from $17.48 billion in
2024 to $25.23 billion by 2032, accor-
ding to Fortune Business Insights.

A COMPARISON

presence in the segment.

Goenka said Camso has more
than $1 billion brand value and Ce-
at is buying $250 million of that bu-
siness in Sri Lanka. Presently; the
share of OHT segment in Ceat’s to-
tal revenue is 15%, which Goenka
expects to rise to 25-30% in future.

Marginsin off-highway tyre category
arefairly high—at 15-20% compared to
' 12%for regular tyres, says Goenka

“Whatever more we do out of it
will be that much further beneficial
intermsof synergistic opportuniti-
es that will come in. But I would cer-
tainly say our goal would be maybe
30% of our business at least should
come from the OHT segment over
thenext 2-3 years,” said Goenka.



